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Income Statement Q2

EUR million Q2/2020 Q2/2019 Change, %
Revenue 123.1 107.9 14.1%
Gross profit 21.4 15.3 39.7%
Gross margin 17.4% 14.2% 22.4%
Personnel expenses -8.4 -8.1 3.7%
Other opex -7.5 -5.9 27.5%
Operating profit 4.4 0.2 2,198%
Operating margin 3.5% 0.2% 1,914%
Comparable operating profit 4.8 0.2 2,446%
Comparable operating margin, % of revenue 3.9% 0.2% 2,132%
Net profit 3.3 -0.2 2,243%

26t consecutive
growth quarter

Record Operating
profit, increase of
+4.2meur

Quarterly dividend

of 0.054eur



Sales Developmentin

Q2

« Sales channel development driven by
strong web sales (web visitors Q2 +33%)

* During Q2 the number of new online
customers grew by +39%

« Good availability and multiple delivery
options meeting our customers' needs

« Strong performance in several evolving
categories

BBQ&Cooking+50%, Sports +46%, Homeé&Lighting
+45%, Food&Drink +37%, MDA +33%

 Headwind in Export and B2B due to
COVID-19 impact and restrictions
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Profitability
Development in Q2

« Sales mix having a positive impact on
margin

« Strong sales increase in higher margin
categories

* Improved stock turnover

* Optimized online marketing to build up
exposure and traffic

(@]

23.7.2020




Balance Sheet &
Cash Flow 30.6.2020

A

* Inventory 56.7 (52.9) million euros on
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« Cash flow from operating activities 1-6/2020
+1.0 (-13.4) million euros

#

* Investments 1-6/2020 were 0.7 (0.8) million euros
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« Cash 34.9 (26.1) million euros

« Equity ratio 27.4% (27.7%)

« Undrawn revolving credit facilities 20 million euros
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2020 Guidance - updated

Revenue | Comparable Operating profit

(2019 €504m) (2019 €11 m)

Prior guidance Revenue €510m-€530m and Comparable Operating profit €12m-€15m
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Verkkokauppa com's vision is l:o be

. , . through
~ cost- efﬁuency, brand image, own
ecosystem and scalable business model
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Nasdaq Helsinki

WELCOMES
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VERKKO KAU PPA.COM
I

10 MAIN MARKET

« June 5, 2020 Verkkokauppa.com
shares listed on Nasdaq Helsinki’s
Official List

« Opportunity to reach new
potential owners and develop
company’s awareness through LF Verkkokauppa

rooenwAKOISESTI AINA HALvEmPr = ICODIM
Nasdaq Helsinki
VERK NasdaqgListed

o Better exposure for foreign investors
P : Nasdaq
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Strong Market Position in
Changing Retail Landscape

* Best positioned brand in e-commerce in Finland, most visited website
« 37 million visits during H1

« Cornerstone in Finnish retail, built to utilize changing environment and market situation

» Local hero ready for the Amazon opportunity leading into retail going online at a faster
pace (price comparison, fast deliveries, local presence)

Buzz - Positive talk about brands Which of the following brands would you
Net Score 3-6/2020* recommend to a friend of colleague?
25 0 Net Score 3-6/2020*
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Fast and Seamless
Customer Experience

« Search engine updated, wisdom of the crowd
gives better results with fewer search words

* New Product Information system
deployed improving search with more
attributes

* New Customer Data Platform up and running
for better customer segmentation

* Online Outlet store In beta,
full launch during Q3

* New contactless 24/7 click & collect starting
In Jatkasaari during Q3
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BACK to SCHOOL & WORK

Lapparit, laukut, piuhat ja penaalit. ';(\

ProCaster 5SUNB820H 55" 4K Ultra HD
Smart LED -televisio
Tuotenumero 22238

Saatavilla: @ Heti

379,90 €/kpl | @ 1 ar

379,90 €

Paper Mate Flair Candy Pop - Lenovo IdeaPad 3 15,6" Enne Interior Retro -
. . huopakdrkikynd 24 kpl i

Tee pikatilaus! & 100

Toimitustapa:

Nouto Helsingista tai 24 h kioskista

Maksutapa:
Maksu kassalle noudettaessa

: e n te joka e - 256 Gt SSD
tahraa eikd levid - ) IPS
. seen
Siirry vahvistamaan tilaus Q




Wide Assortment and Best Availability

 Launch of cordless outdoor power tools in April E l? .'

* Lots of new smaller categories and new brands e
added to the assortment
« Jacuzzis, Minn Kota Trolling motors, Garden pools, E-

scooters, Webasto charging stations, Sonos audio products,
DJI Enterprise drones, Traeger pellet grills

« Search ongoing for new domestic partners and
products to be sold on Verkkokauppa.fi
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Development of Delivery Options

« Same day deliveries
« 3h delivery price reduced from 39,99€ to 24,99€ in January

« Same day delivery as a new option in great Helsinki area since
January and in Tampere region since June (16,99€)

- +665% growth in same day deliveries during Q2

« Strong growth in demand of different delivery options
during Q2

 Home deliveries +96%
« Deliveries to parcel lockers +66%
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Key Development
Priorities in 2020

« Maintaining safety, securing operations and reacting to
changing market situation due to COVID-19

« Continuing brand marketing to increase awareness and
top-of-mind to secure future growth and maximize
opportunities

« Development of superior product information continues

« Keeping focus on category- and supply chain
management

« Maintaining low-cost operations as key competitive
advantage

« Securing strong cash position with growing dividend
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M a r ke t D eve lo m e n t o 3 | %""_“'T Consumers who have
3 > > > 3 shopped online in the

p Beauty & health : *:*'4‘ ’7“'7

< previous two months
Groceries 7.“’—4\'*;“' %, by category and country
- Shift to online can be seen in all Nordic countries ™ . ‘\‘":
* In Finland 67% have shopped online during the pandemic* m ‘:::::“'
« 35% o_f Finns_ have shifted to_a higher share of online _.vx"'_\.:'
shopping during the pandemic* home decor '«ﬂ’ v
«  35% of online shoppers in Finland state that their shift to Bl A
online is permanent* ov - %
Wl SIS
 WTO forecasts relatively optimistic scenario in
which the volume of world merchandise trade in N S
2020 would contract by 13%, and a pessimistic volume
scenario in which trade would fall by 32%.** o e
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*Source: Strategy& Norstat Nordic consumer survey, 4/2020

**Source: World Trade Organization 22/6/2020

Merchandise trade volume

Optimistic scenario ~ eeeeee Weaker recovery

e Pessimistic scenario Pre-pandemic trend



Changing Consumer Behaviour

Retail going online Fast and seamless Multible delivery options Social responsibility
New customer groups experience Expectations for same Support your local —
introduced to web Mobility the first option for day and next day trend increasing
everyday most consumers delivery rapibly

Increasing
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Key Takeaways

Solid performance across all
operation in H1

COVID-19 impacting consumer
demand in several categories and
shifting sales towards online

Improved category management
for better product margins

Successful marketing for
Increased traffic and higher brand
recognition

23.7.2020

Uncertainties regarding H2 due to
market and COVID-19
development

Guidance updated for 2020 due to
strong H1

Main listing done as one next step
for the company

Financial situation secured for
growing dividend and opens up
opportunities for investments



GZR Progressiv-e 275+ -sahkopyora, 19"

Apuraha-kertaluotto 94,06/kk (60 kk)
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More Information
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Contacts

Panu Porkka, CEO
panu.porkka@verkkokauppa.com

Mikko Forsell, CFO
mikko.forsell@verkkokauppa.com

IR
Investors@verkkokauppa.com

23.7.2020

Links

Investors site
www.verkinvest.com

Company Releases mailing list
www.joinverk.com

Company Investor Webcasts
www.verklive.com

Upcoming events in 2020
Q3/2020, Friday 23 October 2020
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This document is not an invitation to subscribe for or purchase any securities or make any investment decisions in respect
of the Company or its securities.

This document is not for publication or distribution, directly or indirectly, in or into Australia, Canada, the Hong Kong
special administrative region of the People’'s Republic of China, Japan, New Zealand, South Africa, Singapore or the
United States, or any other jurisdiction in which the distribution or release would be unlawful.

The inclusion of financial information in this presentation should not be regarded as a representation or warranty by the
Company, or any of its affiliates, advisors or representatives or any other person as to the accuracy or completeness of
such information’s portrayal of the financial condition or results of operations of the Group.

This document includes “forward-looking statements” that involve risks, uncertainties and other factors, many of which are
outside of the Company’s control and could cause actual results to differ materially from the results discussed in the
forward-looking statements. Forward-looking statements include statements concerning the Company’s plans, objectives,
goals, future events, performance and/or other information that is not historical information. The Company undertakes no
obligation to publicly update or revise forward-looking statements to reflect subsequent events or circumstances after the
date made, except as required by law.

The market and industry data and forecasts included in this presentation were obtained from internal surveys, estimates,
experts and studies, where appropriate, as well as external market research, publicly available information and industry
publications. The Company and its affiliates, directors, officers, advisors and employees have not independently verified
the accuracy of any such market and industry data and forecasts and make no representations or warranties in
thereto. Such data and forecasts are included herein for information purposes only.
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