NASDAQ
FIRST
NORTH
GM

Verkkokauppa.com
Q4 2019

- Finland’s most popular webstore

Panu Porkka, CEO
14 February 2020

Questions during or after the presentation - investors@verkkokauppa.com




s Agenda

)

Today

- e — =
~

mill.

* Performance during Q4/2019 and FY2019

* Market development and trends

* 2020 gu

idance and outlook

* Key takeaways

* Q&A



Verkkokauppa.com Q4 Highlights

* Revenue 159.9 million euros (10-12/2018: 155.9),
growth of 3%

* Operating profit 4.5 (5.9) million euros

e 2019 dividend 0.214 (0.198) euro per share

e Revenue 1-12/2019 504 million euros




Income Statement Q4

EUR million Q4/2019 Q4/2018 Change, %

Revenue 159.9 155.9 +3%

Gross profit 22.2 22.9 -3% II
Verkkokauppa.com's

Gross margin 13.9% 14.7% -6%| year-on-year quarter[y
revenue has been

Personnel expenses -9.1 -8.4 9% growing for 24
quarkters.

Other opex -7.5 -7.6 -0.4%

Operating profit 4.5 5.9 -25%

Operating margin 2.8% 3.8% -27%

Net profit 3.2 4.4 -27%




Balance Sheet Q4 2019

* Inventory 66.7 (65.9) million euros on 31/12/2019

* Cash flow from operating activities +9.7 (8.9) million euros

* Cash 42.5 (46.7) million euros

* Undrawn revolving credit facilities 20 million euros

e 23.4% (23.0%) equity ratio




Sales Development

Strong performance during Black Friday, record

sales in all channels

Customer demand slow before and after Black
Friday

Tax refund changes impacted mid December sales
negatively

Posti’s strike had a negative impact on customer

demand regarding deliveries 115.5mEUR 127.4 mEUR 155.9 mEUR 159.9 mEUR

Q4/16 Q4/17 Q4/18 Q4/19
. . . S IFRS
TV, Computer and Phone categories continued with A FRS PR

weak sales

Matching price driven market to maintain growth



Marketing Highlights Q4

Kaikkea loytyy
luolaan kuin
luolaan.

Tsekkaa tuotteet »

* Second phase of the brand campaign started in
October

Verkkokauppa

ooEnVAKOISESTI AnA HALvewer . = I DT

* Additional marketing efforts in toys category to

strengthen our position in the new market _ - VERKKGKAUPPA.COM
situation = TJOULUNTOIVEET, @&
A e i
5 5

* Successtul Black Friday campaign again broke all
visitor and sales records




Brand Success — Buzz Rankings Finland’s Top10

* Verkkokauppa.com the only new brand to achieve TOP10 position during 2019

Lidll
II Fazer
YouGov’s BrandIindex Pricma
Buzz Rankings 2019
Buzz scores are calculated by asking Yle Areena 27
members of the public daily if they’'ve A -

heard anything positive or negative
about a brand over the past two Finnair
weeks. Buzz Rankings 2019 are the
average of these scores between
January 1st, 2019 and K-citymarket
December 31st, 20109.

Valio

Fiskars

Verkkokauppa.com

YouGov 01-01-2019 - 31-12-2019




Verkkokauppa.com 1-12/2019

EUR million

Revenue

Gross profit

Gross margin
Personnel expenses
Other opex
Operating profit
Operating margin

Net profit

1-12/2019

504.1

73.9

14.7%

-32.6

-25.5

11.3

2.2%

7.8

1-12/2018

477.8

72.0

15.1%

-30.3

-23.7

13.3

2.8%

9.3

Change, %

5%

3%

-3%

+8%

+8%

-15%

-20%

-16%

((

Verkkokauppa.com
reached a new
milestone as revenue
broke 500M barrier




Key Priorities 2019 — Summary

What we said What we did

* Ball sports category launched with over

* New category launch in spring 1300 new products and A-brands
e Start of brand marketing to increase * Record amount of visitors in web
awareness and top-of-mind (72M / +28%) and listing among Finland’s

TOP-10 brands
* Improvement of customer

experience  Website transferred to cloud and our

. . Helsinki and Oulu stores were upgraded
* Active search for best logistics

solutions * Pick-up warehouse operated by Posti moved

to modern and scalable premises in Voutila

* Pay out growing dividend | " | |
 Company continued it’s policy of paying

guarterly growing dividend




Market Outlook




E-commerce Global Development

* In 2019, e-retail sales accounted for 14 E-commerce share of all retail sales

percent of all retail sales worldwide

* This figure is expected to reach 22 2019

percent in 2023*

* Qutlook on Finnish economy

- Projected GDP 1.0% 2020**
- Projected purchasing power +1.7% 2020 ** 2023

* Statista Retail e-commerce sales growth worldwide 2014-2023 30/8/2019
** Ministry of Finance 7/10/2019 and 30/1/2020 Economic Surveys



Amazon Speeds Up Online Growth

@ 2017 ® 2019 ® Amazon

BUILDING MATERIAL @&y [ S aFAvaReass e ) +13 %
OPTICIANS ‘ rensesersssanescones funsisinscninse ()

CONSUMER ELECTRONICS

.......... ‘ T T g, T R A T T R e AN Y TR S T T o F T o T, T e L R R e Y R . +26 %

GROCERIES SRR SR e—— o o

T —— DR | ST . FRURSIIR SIS SR & +20 %

SPORTS & OUTDOOR

0% 5% 10% 15% 20% 25% K10)74 35% 40% 45% 50%

These categories were the same in 2017 and 2019

Source: Kuulas Helsinki/IPG Mediabrands



Targets and Future Development

Verkkokauppa com s vision is to be

through

cost-efficiency, brand image, own
ecosystem and scalable business model




Outlook 2020 - Profitability Improvement

Project to improve and automate product
information management and processes

Building up compentence in drop shipment
and optimising supply chain

Improvement of marketing performance
with better tools and segmentation

Combining e-commerce and stores to serve
our customers the most efficient way

m) Better web conversion and SEO, faster to
market with category expansion

m) Scalability of assortment and
optimization of stock and availability

m) Scaling down CAC and increasing CLTV

m) Building up customer loyalty and traffic




Category and Delivery Development 2020

* Continuous development of * Active search for best delivery
the wide and attractive : and logistical solutions for
assortment scalability

* Several new high-end A-brands  Same day deliveries with cut
under negotiations of at 2PM in greater Helsinki

* Launch of new subcategory area from Q1

during H1 * Guaranteed next day delivery

for southern Finland region
during H1

* |ncreasing the share of Private
_abel in product assortmentto
secure better profitability * 3h deliveries in

. . : greater Helsinki area
* Keeping our customer promise
“Probably always cheaper” in - Green delivery pilot during last
all major categories vear, next pilot under

Investigation




2020 Guidance
Reve”Ue between ODeratlng Droﬁt

(2019€504m) = (2019€11m)

Medium-term targets: Sales growth 10 - 20% per year, growihg
operating profit and operating margin of 2.5 - 4.5%

Policy of paying out growing quarterly dividend




Nasdaq Helsinki Listing — Next Milestone

 Company to start evaluating transfer to the Nasdaqg Helsinki main market

* Natural step after being listed in First North since 2014

* Goal is to widen shareholder base, increase share liquidity and improve brand
awareness
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Key Takeaways

699,90

C
= AMD R5-3500U, 8 Gt, 512 Gt SSD 2889'“
= 15,6" 1920 x 1080 IPS-naytto = j7-9750H, 1¢
= GeForce GTX 1050 2 Gt - = 15,6" 3840 »
naytonohjain kosketusnay' W
= Kevyt ja ohut tehokannettava = GeForce RT B
= Taustavalaistu nappaimisto naytonohjain |
= Kaksi 4K kos' |

e Successful campaigning while
headwind due to tax refunds
and Posti situation

* New milestone achieved as ~* Financial situation solid with
revenue exceeds 500 meur a growing dividend , \ |
mark : » Company focuses on VALAI
* Next milestone preparation for profitability while building up
Nasdaq He|S|nk| ||St|ﬂg § combpetences for futu re Tervetuloa takalsin! Nsits tuotteita katseli
. . : scalabilit |
 Company listed for the first : Y
time among top 10 brands in . * Main focus profitable
Finland : growth while gaining market |
§ S h a r.e ': :E:‘; A kannettava,

=







THANK YOU!

Time for questions




More Information

Upcoming events in 2020: Links: Contacts:

Q1/2020, Friday 24 April 2020 Investors site Panu Porkka, CEO

Q2/2020, Friday 24 July 2020 www.verkinvest.com panu.porkka@verkkokauppa.com

Q3/2020, Friday 23 October 2020 Company Releases mailing list Mikko Forsell, CFO
www.joinverk.com mikko.forsell@verkkokauppa.com

Company Investor Webcasts
www.verklive.com

investors@verkkokauppa.com




This document is not an invitation to subscribe for or purchase any securities or make any investment decisions in respect of the
Company or its securities.

This document is not for publication or distribution, directly or indirectly, in or into Australia, Canada, the Hong Kong special

administrative region of the People’s Republic of China, Japan, New Zealand, South Africa, Singapore or the United States, or any other
jurisdiction in which the distribution or release would be unlawful.

The inclusion of financial information in this presentation should not be regarded as a representation or warranty by the Company, or

any of its affiliates, advisors or representatives or any other person as to the accuracy or completeness of such information’s portrayal
of the financial condition or results of operations of the Group.

This document includes “forward-looking statements” that involve risks, uncertainties and other factors, many of which are outside of
the Company’s control and could cause actual results to differ materially from the results discussed in the forward-looking statements.
Forward-looking statements include statements concerning the Company’s plans, objectives, goals, future events, performance
and/or other information that is not historical information. The Company undertakes no obligation to publicly update or revise
forward-looking statements to reflect subsequent events or circumstances after the date made, except as required by law.

The market and industry data and forecasts included in this presentation were obtained from internal surveys, estimates, experts and
studies, where appropriate, as well as external market research, publicly available information and industry publications. The
Company and its affiliates, directors, officers, advisors and employees have not independently verified the accuracy of any such

market and industry data and forecasts and make no representations or warranties in relation thereto. Such data and forecasts are
included herein for information purposes only.




